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IMPORTANT NOTE AND DISCLAIMER
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No information contained herein has been independently audited
or reviewed by any independent third party.

This presentation may contain forward looking statements and
forecasts. All statements contained in this presentation that are
not clearly historical in nature or that necessarily depend on future

events are forward-looking, and the words  “forecast”
"anticipate” , "believe” "expect” "potential”
"opportunity” , “estimate” , “plan” , and similar expressions
are generally intended to identify forward-looking statements.

Forward-looking statements are subject to various risks and
uncertainties.

Nothing in this presentation is a promise or representation as to
the future. Statements, estimates, projections and forecasts in this
presentation as to future matters may prove to be incorrect, and
the recipient is cautioned not to place undue reliance on forward
looking statements. Recipients should conduct their own
investigations, verifications and assessments of the merits of the
opportunity, identify  the information that they require and
engage their own professional advisers.

Circumstances may change and the contents of this presentation
may become outdated as a result. Cooks undertakes no obligation
to update forward looking statements if circumstances or estimates
or opinions should change (except as required by applicable
securities law).

Except insofar as liability under any law cannot be excluded, neither
Cooks nor any of Cooks'  directors, employees, shareholders,
subsidiaries, agents, advisers, or any other person who makes any
representation or warranty shall have no responsibility or liability
arising in respect of any information contained in this presentation
for errors or omissions or failure to correct or update any
information in the presentation (including responsibility to any
person by reason of negligence).
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2019 HIGHLIGHTS
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ESQUIRES COFFEE

m

1
OUTLET
NUMBERS

Store numbers continue increase from
93 stores in March 2018, driving higher
royalty and franchise sales income

m

MILLION

Esquires total store network sales? in
FY19 up 10.9% from FY18.

tBased on Cooks’ store numbers as of 31 March 2019, Including China’s ESQ Espress Models.
2Total store network sales are the aggregate of sales of all Esquires branded coffee stores, whether franchised or owned, across the company’s global brand network. Cooks derives income from its franchised stores from franchise
related fees, primarily related to these sales levels as well as store sales for those stores directly owned by the company. Total network store sales, therefore, have a correlation to the portion of revenue earned by Cooks Global Foods

‘CRUX ™

SALES
GROWTH

Grounded  Responsible  Coffee’ s
product line expanded from 4 skus to

& store presence increased from
Countdown Supermarkets to New
Zealand wide, sales growth  78%
compared with FY18.

m
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RESPONSIBLE COFFEE

MILLION

= PRODUCTS

Crux Products exported $2million of
products from New Zealand to
China in FY19.

2

desin
enviromment s

Internal Design team restructured in
Dec 2018 and will breakeven in
FY20.

relating to recurring franchise fees. However, they are not and should not be confused with the revenue of Cooks Global Foods which is reported in its financial statements as the two do notdirectly

correlate.



ESQUIRES
THE ORGANIC COFFEE C?

Our cafes are independently
owned and have their own
character, that is blended with
Esquires  core  values  and
personable approach.

Each Café has beeRSaesigNee!
specifically — for =~ each lecal
neighbourhood, this Mansrall of
our Cafes are different, yet built
and operated ¥on “SAe same
foundations and of course, the
same great tasting coffee.
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~ ESQUIRES
- THEORGANIC COFFEECY

RESPONSIBEE -COREES - RESPECRTOR WHAT WE EAT  NEIGHBOURHOOD HEALTHIER PEOPLE
A At e e & DRINK 2t e WILL LEAD'US TO A
= HEALTHEIR PLANET

- BLENDED WITH THE CHARACTER OF OUR LOCAL PARTNERS -
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SALES BY MARKET; UK & IRELAND AT 73.3% OF TOTAL SALES

Middle East, 17.3%

Canada, 0.6%

China & Asia, 7.6% k

UK, 41.6%

lreland, 31.7% Europe, 1.3%



%
UK REGIONAL DEVELOPMENT STRATEGY DRIVING GROWTH

. | &
1. UK divided into 11 regions g !
2. Regional Developers are incentivized to grow F *r
a) Royalty streams are divided 50/50 v,, : seotiand
3. 2 Regions already sold @y Q0 North

East

the Humber

North West
_ East Midlands
Wales >
East

West J' Lol
Midlands London
South West - South East

4. FY19 store sales up 17% . ‘ Yorkshire &
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UK COFFEE FOCUSED BRANDED CHAIN MARKET LEADERS i

Based on store numbers, Esquires is ranked among the top UK Coffee Focused Chains, NB: Nero owns
Coffee #1 & Harris & Hoole.

COFFEE-FOCUSED SUB-SEGMENT — KEY PLAYERS

CAFFE

COSTA NERO cafeau
Coffee*1
2,655 outlets 992 outlets 683 outlets 92 outlets 85 outlets
49.7% 0Outlet Share 18.6% Outlet Share 12.8% Outlet Share 1.7% Outlet Share 1.6% Outlet Share
+2.6% Change -0.8% Change -0.9% Change 0% Change -0.2% Change
&
AMT HARRIS+HOOLE ESQUIRES
COFFEE
COFFEE, JUACE AND NUCH WOAE
61 outlets 41 outlets 40 outlets 39 outlets 38 outlets
1.1% Outlet Share 0.8% Outlet Share 0.7% Outlet Share 0.7% Outlet Share 0.7% Outlet share

-0.1% Change 0% Change 0% Change 0% Change 0% Change



ESQUIRES LEICESTER UK




NEW UK ESQUIRES CAFES:
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‘ESQUIRES ADDLESTONE, SUARQ,MTT'*f'p

“ESQUIRES VICARAGE RD (WATFORD FOOTBALL CLUB)




IRELAND GROWING STRONGLY; SALES FY19 +16% VS. FY18.

*Recent re-organisation of the Dublin regional structure will assist focus and profit.
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CHINA IS NOW RESTRUCTURED AND SELF FUNDING

1. Cooks 21% shareholding has a carrying value of
NZ$3.08m.

2. Express Units major focus due to economics.

3. Flagship stores in Beijing & Shanghai for brand
validation.

4. Have had extensive dialogue with the FMA over last 12
months who formed a view that this carrying value was
not substantiated.

5. Cooks commissioned a valuation from Censere Limited
who valued the shareholding at NZ$5.6m — 6.08m.

6. The China business is in a development phase and
currently remains loss making. The valuation was based
on company forecasts.

7. Cooks recognises uncertainty in valuation and has kept
carrying value at NZ$3.08m.

8. Cooks remain in ongoing dialogue with the FMA
regarding the carrying value.




SECOND STORE OPENING IN PAKISTAN; DOLMEN MALL
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NEW STORE OPENING IN JORDAN; ABDALI, AMMAN, JORDAN

ESQUIRES
| COFFEE

Amman Abdali front Bank Audi |
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Manufaclurer Performance --

¥

) ] ] ] ) T. Jacobs Douwe Egberts NZ $90,852.8 i  10.5%

1. Channels served are Retail & Office in New Zealand & Office in T.Nestle New Zealand Lid s728527 4 24%
T. Heinz Watties $27,305.1 b -13.0%

Australia. T. Suntory $21,4800 f  5.9%

T. Avalanche Coffee Ltd $12,365.1 i 23.4%

. . T. Private Label $8520.7/fh  2.3%

2. Small but one of the fastest growing brands in NZ Supermarkets 1 caareliasros py Lt ssa24 R 10
T. AB Food & Beverages Aust Pty Ltd $5597.9 fh  3.9%

at 78% grOWth T. Havana Coffee Works Ltd $4192.7 fp  11.2%

T. Karajoz Coffee Company $2,7282 i 29.8%

3. 100,000 Trees will be planted by the end of FY20. 1. Fresh Food Services (NZ) Pty [td 10139 -86%
T. Shott Beveraaes Ltd $556.6/f__55%

T. Scarborough Fair Ltd $516.1 f  78.4%

BUY ONE
PLANT
ORNE~”
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SUMMARY p

1. Growth strategies focused on core markets of UK & Ireland.

2. Restructuring of China, UK & Corporate provides solid base to move forward.

3. Company listed on NZX Main Board on 24 June 2019




ESQUIRES  GROUNDED ~blended. _ SUARBORIGH -CRUX

FOR YOU & THE PLANET FAIR * PRI]DU[:TS

THE ORGANIC COFFEE C°

RESPONSIBLE COFFEE
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RESOLUTION ONE N\

RE-ELECTION OF PAUL VALENTINE MARK ELLIOTT

“That Paul Valentine Mark Elliott, who retires in accordance with NZX Listing Rule 2.7, and
being eligible for re-election, be re-elected as a director of the Company.”

PROXIES FOR AGAINST DISCRETIONARY

VOTES 155,994,317 NIL 2,912,973
PERCENTAGE 98.17% 0% 1.83%
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RESOLUTION TWO N\’

RE-ELECTION OF PEIHUAN WANG

"That Peihuan Wang, who retires in accordance with NZX Listing Rule 271, and being
eligible for re-election, be re-elected as a director of the Company.”

PROXIES FOR AGAINST DISCRETIONARY

VOTES 155,994,317 NIL 2,912,973
PERCENTAGE 98.17% 0% 1.83%
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RESOLUTION THREE k//-

RE-ELECTION OF QIANG KUI

“That Qiang Kui, who retires in accordance with NZX Listing Rule 2.7, and being eligible
for re-election, be re-elected as a director of the Company.”

PROXIES FOR AGAINST DISCRETIONARY

VOTES 155,994,317 NIL 2,912,973
PERCENTAGE 98.17% 0% 1.83%
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RESOLUTION FOUR N\

AUDITOR’'S REMUNERATION

“That the Board is authorised to fix the auditor’ s
remuneration.”

PROXIES FOR AGAINST DISCRETIONARY

VOTES 155,994,317 NIL 2,912,973
PERCENTAGE 98.17% 0% 1.83%
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RESOLUTION FIVE k/ /

CONSTITUTION AMENDMENTS

“That under section 32 of the Companies Act 1993, the Company amend its existing
Constitution in the manner marked up in the Constitution as presented to shareholders at the
annual meeting of shareholders with effect from the date of this special resolution being

passed.”

PROXIES FOR AGAINST DISCRETIONARY

VOTES 155,899,723 3,000 2,913,973
PERCENTAGE 98.16% 0% 1.83%
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FOR FURTHER INFORMATION
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COMPANY NUMBER

2089337

INVESTORS
+64 21 702509

BANKERS
ANZ BANK,
AUCKLAND

YEAR OF
INCORPORATION
2008

EMAIL
INFO@

COOKSGLOBALFOODS.

COM

SHARE REGISTRY

LINK MARKET
SERVICES LIMITED
LEVEL 11,
DELOITTE CENTRE
80 QUEEN STREET
AUCKLAND 1010

REGISTERED
OFFICE

LEVEL 5,
3 CITY ROAD
AUCKLAND 1010

DIRECTORS

KEITH JACKSON
PEIHUAN WANG
QIANG KUI

MICHAEL HUTCHESON
PAUL ELLIOTT

TEL: +64 9 3755998
EMAIL: ENQUIRIES@

LINKMARKETSERVICES.

CO.NZ
FAX: +64 9 375 5990

POSTAL ADDRESS

P.0.BOX 6570
WELLESLEY STREET
AUCKLAND

SOLICITORS
DUNCAN COTTERILL

POSTAL ADDRESS:
P.0.BOX 91976
AUCKLAND 1142

TELEPHONE

+64 9 304 0567

AUDITORS
BDO
AUCKLAND



